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II Disclaimer

 This presentation may contain forward-looking statements with respect to the
prospect of operations, financial condition, and business of Simple Mart. Above
information is prepared based on internal information and external economic
situation.

« The views of the prediction may differ from the actual results of the future. This
difference may result from changes in market demand, price fluctuations,
competitive behavior, policy decree, financial and economic conditions and
other various risk which can not be grasped by the Company.

« The information contained in this presentation reflects the Company's view of
the future. No representation or warranty, either expressed or implied is
provided in relation to the accuracy, completeness or reliability of the
information contained herein. The Company has no obligation to update or
revise the information contained in this presentation.
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Name Simple Mart Retail Co., Ltd. 14 = [
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Establishment Date Feb 7th, 2013 :
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Listed Date Nov 30t, 2021 - B

B I B X #§ 6.7527T

Capital 675 million
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Operating Income 11.8 billion from Jan. to Oct, 2022

#H i 37, 3,681 A(8%111.9.30)

Employees 3,681 (As of Sep 30th, 2022)
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Chairman Shiang Feng Chen
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GM Kuang Lung Chiu
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Store No.: 803

Industry Retail of Consumer Goods



II History

Devote « First Store of Simple Mart \
2006-2010 Community « Launch private brand
and lower * lIssue mem-be.r card
7 Stores—>193 Stores price « Set up Logistics Center
« Self-imported goods /
\
2011 2017 Contlngous + Franchise System
- expansion « Store of Simple Mart Plus opened
+ Set up Simple Mart Plus(own 100%)
193 Stores —+618 Stores
J
. « Capital injection from Sumitomo Corporation
2018-2 022 _GEt fO reign + Set up Simple Office Mart
Investment + Set up Online shopping platform
618 Stores—803 Stores Listed + Investment in Sanyou

Com pa ny « Store to store service launched
+ Go Listed in TWSE /




II EEdpEsEe  LIEDRER - IREEmEmKRERE

Strength of Simple Mart We sell products in a distance similar to CVS and sell with price similar to
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Financial Overview _ (NTD $Milion)
35 Fl) Operating Profit
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Sales Gross Margin
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The Company has completed the acquisition of Sanyou Drugstores. Ltd. in April, 2022.

The reorganization under common control is deemed to be a merger from the beginning. Therefore, the amount for
the same period was restated.
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The Company has completed the acquisition of Sanyou Drugstores. Ltd. in April, 2022

10
The reorganization under common control is deemed to be a merger from the beginning. Therefore, the amount for
the same period was restated.
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B ERT 1o PEMRAZE_EF(QL)Raining days increase
(NTD $Million) | .
I « 2021Q2E HEER S Higher base period
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Consolidated operating income ?Fﬁgfﬂgﬁ I %HFA JI + B = L(Ql e 7) Lack of eggs
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12,420 11827 277 - mEREE - HIEBR(Q2-Q3) ttems
12,000 ’ 19000 I Adjustment and loss from clearance
10.000 : 1,177 I inflation (since 2nd quarter)
’ I
10,000 e EEKS (Ql 7) Cultivation of
membershlp
8,000 8000 % of Revenue from each brand
6,000 Tomod' s Go Simple
6,000 3.90% 0.35%
4,000 S\
4,000 = B (A0 IMVERE
Simple...
0.03%
2,000 L
2,000 SRR Others
Slmple Mart... 0.33%
2021 2022 -
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Simple Mart Simple Mart + Tomod’s
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financial overview of Jan-Oct

Concurrent Stores

10,423
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Profit affected by one-time expenses

BALMEe8FT
(NTD ‘000)
80,000

70,000

60,000

50,000

40,000

30,000

20,000

10,000

AE
1,600

1,408

1,400
1,200

1,000

: 800

600

400

W/  — 200

30,57 0038, 2 6HNNe 46,0192 364017, 65 4,136|50,34¢ 7,385 i o

201 20Q2 20Q@3 204 21Q@1 21Q@2 21Q3 21Q4 22Q1 2202 22Q3
AHEA (BE) L =REH eamBLE smREMM iR AR

Net income Merge Tomod’s Clearance Overtime Pay Day-off of sick employees
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i SRIHE Vegetables and fruits U
(NTD $Million)
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The number of customers to Shopee grows gradually.

27.7%
18.6%
| | 5.1%
-6.3% =4
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customers of all store customers of Shopee store
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Store Service fee
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The number of member customers grows gradually
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4719 476%  481%  476% 476% 481%  478%

459%  46.2%

42.0% 411%  41.3%

21/10 21/11 21/12 22/1 22/2 22/3 22/4 22/5 22/6 22/7 22/8 22/9 22/10

4.45% 3:1%

9H
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Customer of all stores Member of all store

20.1%
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Financial overview of Sanyou
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(NTD ‘000) = =gASales
462,848

399,927

246,946

2021 2022
(1-95) (1-95)
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Concurrent Stores Other Stores
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6,249
BEE FTEE
Commercial area
Residential area
(7,987)
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Close poor performance store and
continue open street stores, also adjust

the merchandise in residential area
stores.
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Simple Mart
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