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Disclaimer

« This presentation may contain forward-looking statements with respect to the
prospect of operations, financial condition, and business of Simple Mart. Above
information is prepared based on internal information and external economic
situation.

« The views of the prediction may differ from the actual results of the future. This
difference may result from changes in market demand, price fluctuations,
competitive behavior, policy decree, financial and economic conditions and
other various risk which can not be grasped by the Company.

« The information contained in this presentation reflects the Company's view of
the future. No representation or warranty, either expressed or implied is
provided in relation to the accuracy, completeness or reliability of the
information contained herein. The Company has no obligation to update or
revise the information contained in this presentation.
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Shopping Mall in the Community-Online merge Offline
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Name Simple Mart Retail Co., Ltd.

G VA S 1025F2H7H

Establishment Date Feb 7th,2013

B T A ¥ 3,681 A @=111.9.30)

Employees 3,681 (As of Sep 30th, 2022)

B Il E Kz 6.751E27T

Capital 675 million

= % 1§ H REHEMZTE

Industry Retail of Consumer Goods

E FC Mt 3 SElmPlLERERE=FK4FEMT—=Z

Address B1, No.4, Sec. 3, Minquan East Road Taipei

g2 5 R PR30

Chairman Shiang Feng Chen

Mmoo IR BR KB (Z1119.30, As of Sept. 30, 2022)
GM N Kuang Lung Chiu ZEMME : 803%

Store No.: 803
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. N The Company has completed the acquisition of Sanyou Drugstores. Ltd. in April, 2022.
Q ~ The reorganization under common control is deemed to be a merger from the beginning.
a jJ /. Therefore, the amount for the same period was restated.

Financial Results

Note

SRk d=T B {a8aE8T
(NTD $Million) (NTD $Million)
oK e Kk Supe Note F I [ [
s r A g aEmE ) ,$$J Operating Profit
Sales Gross Margi,n : , Note
13,223 13,986 195
11,988 12,103 178 182 e
11231 40,607 |
’ . 149
3,515
2,034 2,941 3,300 ‘ 2,802 2,612 42
E R R R e = {5
107 108 109 110 110Q3 111Q3 107 108 109 110 110Q3 111Q3
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(Restatements) (Restatements)
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- WREH  MEREFRHEE -
. N The Company has completed the acquisition of Sanyou Drugstores. Ltd. in April, 2022.
Q N The reorganization under common control is deemed to be a merger from the beginning.
E‘j %j, Hk /. Therefore, the amount for the same period was restated.
Financial Results
#z= % Net Profit Rate (%) AT E =R MR ROE(%)
20.87
1.48 1.39 | )
1.38 - 1.33 14.58 14.54
12.06
- 3.53
0.35 0.15 1.86
(%E1E) (F1E) I
107 108 109 110 110Q3 111Q3 107 108 109 110 110Q@3 111Q3
(&%) (2&E)
PN S 32z o - BS {1y - BF & i 5T
S HEEHM= ROA(%) SRR B E2EPS ﬁ‘?ﬁ;ﬁ’”“”
5.59 nit:
391 393 | 389 3.2 3.04 3.21
2.49
1.41 0.7
0.64 : 0.32
107 108 109 110 11(%::)’. _______ . (ﬁg?. 107 108 109 duy ks Al
(EMRE)
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Continuous growth for 15 years

$HE SALES

4%

= BAME Domestic manufacturers
» =R R16% Differentiation Products
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The confirmed cases of Covid-19 and competition are not the main factors affecting the performance.
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The government policy is the main factor affecting the performance.
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(NTD ‘000)

1,134,036

X

10,422,779

N 9,924,908 2021 2022

104 104

2021 2022

(1-95) (1-97)
mEBE - BHitt/s

Concurrent Stores Other stores
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Vegetables and fruits grew up 60% YoY

140,000,000 + 61% 35,000,000
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Sales Profit
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The number of customers to Shopee Store grows gradually.

18.6%

5.1%

1-9H 104

=-6.3%
SHEREY  BRERE

customers to all store customers to Shopee store
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The number of member customers grows gradually

20.1%
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4.45% 5-1%
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=-6.3%
SHEREY | EAlEEERE

customers of all store members of all store




80,000

70,000

60,000

50,000

40,000

30,000

20,000

10,000

0

20Q1

—REER

Z2HEEN

Profit affected by one-time expenses
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Tomod’ s (Jan. to Sep.) 6,249

R
SESE FEE
Commercial area Residential area
462,848
399,927
308,532
246,946
2021 2022
(1-97) (1-95)
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Saving plan

save
1 -2 ton
C02

Optimizing light equipment
and saving energy

Simple Mart +
plastic saving plan

collect

22,770

used paper bags

Encouraging consumers to donate
paper bags to collect points to reduce
plastic used

A%

recycle plan

recycl

o,

Carton

recycle

e290 ton

Recycling waste cartons and
reach waste reduction goals

Glass bottle
recycle plan

900

Carton Glass bottle

Cooperate with environmental
protection policy,

Sa(/ing
food plan

save
3.9 wn

Gradually Expiring Items

Regular donate Gradually Expiring
Items to food bank

Ocean
friendly plan

recycle

71 l9Kg

marine debris

Company calls for marine
volunteers clearing sea waste

Glass bottles recycle in any store

Simple Mart

Simple Mart
plastic saving plan

save

91.5%

Plastic Items

use alternative containers to reduce
91.5% plastic in egg, bread and vegetable
packing

YT RELET LT RRRan

TAEAM O =R+ QT oD

W& stupiant

support disadvantaged group and committed to
charitable events
2021~2022 donated

NT$1,964,269

Donate Ukraine, support for the Paralympic Games, donate the
Women's Foundation and support the charity run
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New challenge H— A AR — Lt

5 S A 8 Dl A

Competitive structure changed

% B 5 ik

Salary increase

5] ReW  pEEo xEm
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Inflation
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Depreciation of the Taiwan dollar

i K EX

Stock market crash #—BFK

BRKR - RABE OFN /BN
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New challenge

5 S A 8 Dl A +10.9%

Competitive structure changed

% B 5 ik

Salary increase

388 g

Inflation

SEZE

Depreciation of the Taiwan dollar

i K EX

Stock market crash
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New challenge

TEE T

Competltlve structure changed

% & sl

Salary increase

388 g

Inflation

SEZE

Depreciation of the Taiwan dollar

i K EX

Stock market crash

\
OB 175 B EMBISE(CPI) L7 ZE108.0

Consumer Price Index of Taiwan(2016 as base)
SEAHEEZMEER(LI20165EH)
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TR 2022.00.14
Directorate-General of Budget, Accounting and Stafistics, Executive Yuan, R.O.C. (Taiwan)

078 107.8 qqr7 1080
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New challenge
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Competitive structure changed

%1 5 i )k

Salary increase

388 g

Inflation
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Improve internal strength

mmiRAEE - 15m#BE503mlE
Assortments adjustment>
Total 15 categories and 503 items adjusted

FATHRRE - 5415 ~ &K 1475

Stores adjustment>
Close 54 stores and refit 147 stores
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Go towards full automation

FHERIENOPL (Orders are fully operated by OPL)

38 i

GAP 10.7%

hH

REEHE rERISYE
Quantity of order Quantity of actual arrival
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Go towards full automation

E-Learning
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2,500,000%—§§25 million members
T ERAEBISFRE

h X P ol T ECPr R b=

Family disposable income ratio

DR&E - % - 78

&= Food, beverages, tobac
=2 and alcohol
E{th
12.0 r EREE Other
— -— 1 =E=R{EER16%
== .. 10.0
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Simple Mart 0w OEM - BiEO0mRE s
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* FHEREWSAE(2019) - B8R - &R - #Em154% Achieve the believe to support daily life in community
The Survey of Family Income and Expenditure food, beverages, tobacco and

alcohol accounted for 15.4% in 2019, from directorate general of budget,

accountina and statistics.






